Course syllabus: Intercultural Business Communication
	

	Academic unit: 
	Faculty of Philology – Department of English Language and Literature

	Course:
	Intercultural Business Communication

	Level:
	BA

	Course status:
	Mandatory

	Year:
	4

	Hours per week:
	2+2

	ECTS:
	5

	Time / location:
	Department of English Language and Literature

	Teacher:
	Dr. Phil. Zinaide Gruda

	Contact details: 
	zinaide.gruda@uni-pr.edu

	

	Course description
	The course explores the complexities of communication in global business contexts, equipping students with the knowledge and skills to navigate cultural differences effectively. Through theoretical frameworks, case studies, and practical exercises, students will examine how culture influences communication styles, decision-making, negotiation, teamwork, and conflict resolution.

	Course objectives:
	The course aims at creating opportunities for students to explore the role of culture in shaping communication practices in global business contexts, to analyze cultural dimensions and their influence on business interactions, to equip students with practical skills for managing cross-cultural teams, negotiations, and conflicts; to foster critical thinking about cultural differences and their impact on global business practices; as well as to prepare them for effective and culturally sensitive communication in international professional settings.

	Learning outcomes:
	Upon successful completion of the course, students will be able to:

· explain the impact of culture on communication styles, decision-making, and business practices.

· apply intercultural communication theories (e.g., Hofstede, Hall) to analyze real-world business scenarios.

· demonstrate effective communication strategies in cross-cultural teams, negotiations, and conflict resolution.

· design culturally sensitive solutions for challenges in global business environments.

· develop cultural intelligence (CQ) to adapt and thrive in diverse professional settings
· create an Intercultural Business Communication Strategy

	

	Student’s workload

	Activity
	Hours 
	Day/week  
	Total

	Lecture
	2
	15
	30

	Theory / lab work
	
	
	

	Practice 
	2
	15
	30

	Contact/consultation with the course instructor
	20 minutes per student
	15
	5

	Field practice
	
	
	

	Pre-tests, seminars
	
	
	

	Homework
	2
	15
	30

	Self-study (library / home)
	15
	
	15

	Final preparation for the exam
	
	
	

	Assessment time (tests, quiz, final exam)
	
	
	

	Projects, presentations, etc.

 
	1
	15
	15

	Total


	
	
	125 hours = 5 ECTS

	

	Teaching methodology:  
	Interactive method will be applied.



	Evaluation methods:
	-Business etiquette (week 6) – 10 points (group work)
-Conflict resolution case study (week 10) – 20 points (group work)

-Ad campaign design (week 11) – 20 points (group work)

-Final project - Intercultural Business Communication Strategy (week 14) – 40 points (group work)
-Reflection (week 15) – 10 points (individual work)



	Literature 

	Readings:  
	-Hofstede, G., Hofstede, G. J., & Minkov, M. (2010). Cultures and Organizations: Software of the Mind.

-Hall, E. T. (1976). Beyond Culture.

-Trompenaars, F., & Hampden-Turner, C. (1997). Riding the Waves of Culture.

-Adler, N. J., & Gundersen, A. (2008). International Dimensions of Organizational Behavior.



	Course

	Week
	Content

	Week 1:
	Introduction to the course

	Week 2:
	Cultural dimensions and business practices

	Week 3:
	Verbal and non-verbal communication across cultures

	Week 4:
	Social norms and business etiquette

	Week 5:  
	Managing intercultural conflict in business

	Week 6:
	Intercultural negotiation strategies

	Week 7:  
	Cross-cultural teamwork

	Week 8:  
	Intercultural conflict resolution

	Week 9:  
	Marketing and advertising across cultures

	Week 10:
	Ethics and social responsibilities in intercultural business

	Week 11:
	Gender and diversity in global business

	Week 12:  
	The role of technology in intercultural business communication

	Week 13:    
	Preparing for international business careers

	Week 14:  
	Final project

	Week 15:   
	Reflection and course wrap-up


	Academic policies and code of conduct

	It is required of students to be punctual in class and show respect for the instructor and their peers. Mobile devices should not be used in class. 

Plagiarism is a serious academic offence. Any student who is found to have plagiarized — whether by copying, quoting from various sources without citing sources, presenting someone else's ideas as their own, and so forth — will fail the course and will face disciplinary action. 
Students caught cheating on the tasks, ghost writing, or using other forms of academic dishonesty will receive a failing grade on that assignment/test.
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