English for Specific Purposes 2 – Tourism and Hospitality - syllabus

	Basic course information 

	Academic unit: 
	Faculty of Philology 

	Course title: 
	English for Specific Purposes 2 – Tourism and Hospitality

	Level: 
	Bachelor 

	Course status: 
	Elective

	Year of study: 
	II

	Number of hours per week: 
	2+0 

	ECTS credits: 
	3 

	Course instructor: 
	Dr. Phil. Zinaide Gruda

	Contact details: 
	zinaide.gruda@uni-pr.edu 

	Course description 
	This course is designed to enhance English language proficiency specifically for tourism and hospitality. Through a variety of interactive activities, real-world simulations, and specialized vocabulary exercises, students will develop the language skills necessary to effectively communicate in various professional contexts within the tourism and hospitality industry.

	Course aims 
	· to provide students with a comprehensive understanding of the English language as it relates to the tourism and hospitality sectors;
· to develop students' communication skills in English, focusing on speaking, listening, reading, and writing within professional contexts;
· to familiarize students with industry-specific vocabulary, terminology, and communication strategies essential for success in tourism and hospitality roles;
· to cultivate students' confidence and ability to interact fluently and appropriately in English in diverse professional settings within the tourism and hospitality industry.

	Learning outcomes 
	By the end of the course, students will be able to:
· demonstrate proficiency in using English language skills, including speaking, listening, reading, and writing, within the context of tourism and hospitality;
· utilize industry-specific vocabulary and terminology accurately and effectively in various professional communication scenarios;
· communicate confidently and fluently with colleagues, customers, and stakeholders in the tourism and hospitality industry;
· apply appropriate communication strategies to effectively handle various situations encountered in tourism and hospitality settings;
· analyse and evaluate authentic materials, such as articles, advertisements, and customer reviews, related to tourism and hospitality, demonstrating comprehension and critical thinking skills;
· collaborate effectively with peers in group activities, discussions, and presentations related to topics within the tourism and hospitality industry.

	Student workload

	Activity 
	Hour 
	Day/week 
	Total 

	Lecture 
	2 
	15 
	30

	Theory / lab work 
	
	 
	

	Practical work
	
	
	

	Contact/consultation with the teacher 
	10mins per student 
	15 
	2.5 

	Field work 

	Test, seminar paper 
	
	
	

	Homework 
	1 
	15 
	15 

	Self-study (library / home) 
	1 
	15 
	15 

	Final preparation for exam 
	
	 
	 

	Assessment time (test, quiz, final exam) 
	
	
	

	Projects, presentations, etc.
	4.5
	3
	13.5

	Total 
	76 ECTS 

	Mode of course delivery 
	The course is delivered in a student-centred, interactive, and experiential method. Depending on the subject to be covered, the skills, techniques, and tasks involved, there are frequent transitions between class work, group work, and pair work.

	Assessment method 
	Students are assessed through coursework as presented below:

Individual work:
· a short job application for work in a hotel (10 points)
· a letter of apology to a client (10 points)
· a description of a range of local and traditional dishes (10 points)
· house rules for a hotel (10 points)
· a travel blog (10 points)
· social media marketing (10 points)
· a presentation on a local festival or cultural celebration (20 points)
 
Group work:
· travel brochure for tourists visiting Kosovo (20 points)

	Literature:
	A mix of resources drawn from reference books and topic-based and tailored materials will be used for the course. Authentic print and video media will be used to a large extent as a source of the content. Additionally, students will be encouraged to get involved in finding, choosing, and creating the materials that will be utilised in class.

	Course content 

	Week 
	Course syllabus 

	Week 1 
	Introduction to the course – Tourism and Hospitality Industry

	Week 2 
	Customer Service Essentials

	Week 3 
	Hotel Operations and Management

	Week 4 
	Front Office Procedures

	Week 5 
	Restaurant and Food Service Terminology

	Week 6 
	Tour Guiding and Group Management

	Week 7 
	Travel Agency Operations

	Week 8 
	Destination Management and Marketing

	Week 9 
	Event Planning and Management

	Week 10
	Sustainable Tourism Practices

	Week 11 
	Cultural Awareness and Sensitivity

	Week 12 
	Handling Guest Inquiries and Complaints

	Week 13 
	Technology in Tourism: Online Booking Systems and Social Media Marketing

	Week 14 
	Crisis Management and Emergency Procedures in Hospitality Settings

	Week 15 
	Presentations

	Academic policies and code of conduct

	It is required of students to be punctual in class and show respect for the instructor and their peers. Mobile devices should not be used in class or tests. 
Plagiarism is a serious academic offence. Any student who is found to have plagiarized — whether by copying, quoting from various sources without citing sources, presenting someone else's ideas as their own, and so forth — will fail the course and will face disciplinary action. 






