Course title: PRINCIPLES OF INTERNATIONAL BUSINESS 
	Course Basic Information

	Academic Unit: 
	Faculty of Economics

	Course title:
	Principles of International Business

	Level:
	Bachelor

	Course Status:
	Obligatory

	Year of Study:
	III

	Number of Classes per Week:
	2+1

	ECTS Credits:
	6

	Time /Location:
	Faculty of Economics, University of Prishtina “Hasan Prishtina”

	Teacher:
	Mjellma Carabregu Vokshi

	Contact Details: 
	Mjellma.carabregu@uni-pr.edu

	

	Course Description:
	This is an introductory course to International Business, which is about companies operating outside the borders of their home countries. It consists of the following main parts: Introduction to International Business; Country differences; The Global trade and investment environment; and The strategy and structure of international business;


	Course Goals:
	
This course is designed to infuse international cultural awareness and then expand that awareness to multiple international business cultures that are active in the current global marketplace. The course will focus on knowledge and skills pertaining to a wide variety of business operations needed for success in today’s international arena.


	Expected Learning Outcomes:
	By the end of the course, students are expected to:
- Become familiar with basic concepts and trends related to international business activity.
- Understand the context within which international business activity takes place, that is, the economic, political, legal, financial and cultural environment in which international firms operate.
- Familiarize with the modalities of international business – trade and investment and understand the factors affecting firms’ choices between them.
- Gain an understanding of the managerial challenges and opportunities confronting firms competing internationally.



	

	Student Workload (should be in compliance with student’s Learnign Outcomes)

	Activity
	Hours
	Day/ Week
	Total

	Lectures
	2
	13
	26

	Theory/ Lab Work/Exercises
	1
	15
	15

	Practical Work
	
	
	

	Consultations with the teacher
	1
	15
	15

	Field Work
	
	
	

	Test, seminar paper
	2
	2
	4

	Homework
	1
	15
	15

	Self-study (library or home)
	1
	44
	44

	Preparation for final exam
	1
	23
	23

	Assessment time (test, quiz, final exam)
	
	
	

	Projects, presentations, etc. 
	1
	8
	8

	Total
	
	
	150

	

	Teaching Methods:  
	- Lectures;
- Exercises during class using different materials;
- Individual homework  

	Assessment Methods:
	· Active participation, development and presentation of a paper in class sessions 10%
· First assessment 45%
· Second assessment 45%
Comment: if the students during the semester did not pass one out of two tests, he/she can repeat it once more. However, if in the second attempt did not pass the test, he/she should enter in the final-general test. 
In order to pass the general test, the student should get minimum 60% of total points.  

	

	Primary Literature: 
	
1. International Business: Competing in the Global Marketplace, Charles W. L. Hill and G. Tomas M. Hult, 12th edition, 2019



	Additional Literature:  
	1. International Business: Environments & Operations (14th Edition) [Hardcover], John Daniels, Lee Radebaugh, Daniel Sullivan, January 6, 2014; ISBN-10: 0132668661; ISBN-13: 978-0132668668,

2. International Business (7th Edition) [Hardcover], Ricky W. Griffin , Mike W. Pustay; January 19, 2012;  ISBN-10: 0132667878, ISBN-13: 978-0132667876, Edition: 7



	Designed teaching plan

	Week
	Title of the Lecture

	Week 1:
	Globalization; 

	Week 2:
	National differences in political, economic and legal systems

	Week 3:
	National differences in economic development

	Week 4:
	Differences in Culture

	Week 5:
	Ethics, corporate social responsibility and sustainability 

	Week 6:
	International Trade Theory; Government policy and international trade

	Week 7:
	 Test 1

	Week 8:
	Foreign Direct Investment

	Week 9:
	Regional Economic Integration

	Week 10:
	The Foreign Exchange Market

	Week 11:
	The International Monetary System; The Global Capital Market

	Week 12:  
	The Strategy of International Business 

	Week 13:    
	The organization of International Business

	Week 14:  
	Entry Strategy and Strategic Alliances

	Week 15:   
	 Test 2



















	[bookmark: _Hlk505257718]Academic Policies and Code of Conduct

	 We start and finish class on time.
Tools used during class must be cleaned and stored away at the end of class.
Mobile/smart  phones, and other electronic devices (e.g. iPods) must be turned off (or on vibrate) and hidden from view during class time. 
Laptop and tablet computers are allowed for quiet use only; other activities such as checking personal e-mail or browsing the Internet are prohibited.




Note | If a student has more than 3 class assignements evaluated below 50% he/she loses the right on taking the final  exam. Evaluation is done from 0-100 %.

