
Course title: Digital Economics
	Course Basic Information

	Academic Unit: 
	Faculty of Economics

	Course title:
	Digital Economics

	Level:
	Bachelor

	Course Status:
	Elective

	Year of Study:
	III

	Number of Classes per Week:
	2+1

	ECTS Credits:
	5

	Time /Location:
	Faculty of Economics, University of Prishtina “Hasan Prishtina”

	Teacher:
	Mjellma Carabregu Vokshi

	Contact Details: 
	Mjellma.carabregu@uni-pr.edu

	

	Course Description:
	This course is about digital economics—the branch of economics studying digital goods and services. Innovations and developments in information and communication technology (ICT) have laid the foundations for this branch of the economy. This includes technologies such as social media, apps, cloud computing, mass storage, data mining, cryptocurrencies, and sharing services. These services have
already made deep imprints on today’s business landscape. Both private businesses and the public sector embrace ICT to achieve cost benefits, efficiency, and competitive advantages. However, what we are witnessing is just the beginning of an
economic revolution as the full potential of the digital economy is about to be harvested.



	Course Goals:
	The major goal of this course is to provide a theoretical basis for digital economics and to show how these theories can be applied to the study of real-world economics and business phenomena. The course is cross-disciplinary, explaining how
the interaction between markets and important innovations in telecommunications and information technology has shaped the digital economy. The field of digital economics is characterized by transient market behavior, feedback mechanisms, global markets, many stakeholders, and technology dependencies never seen in any markets before. 

	Expected Learning Outcomes:
	Upon successful completion of the course students will gain knowledge about: a. The digital economics; b. Digital business models; c. Selected socio-technical topics in the digital economy, such as privacy and market regulation; d. The concept of sustainability in relation to sustainable business models in the digital economy.

	

	Student Workload (should be in compliance with student’s Learnign Outcomes)

	Activity
	Hours
	Day/ Week
	Total

	Lectures
	2
	13
	26

	Theory/ Lab Work/Exercises
	1
	15
	15

	Practical Work
	
	
	

	Consultations with the teacher
	1
	3
	3

	Field Work
	
	
	

	Test, seminar paper
	2
	2
	4

	Homework
	1
	15
	15

	Self-study (library or home)
	3
	15
	45

	Preparation for final exam
	17
	1
	17

	Assessment time (test, quiz, final exam)
	
	
	

	Projects, presentations, etc. 
	
	
	

	Total
	
	
	125

	

	Teaching Methods:  
	- Lectures, case studies, examples, boxes, questions and answers, further reading.
 

	Assessment Methods:
	· Active participation in the lectures 10%
· First assessment 30% 
· Second assessment 30% 
· Third assessment 30%

	

	Primary Literature: 
	
1. Introduction Digital Economics, by Harald Øverby and Jan A. Audestad, 2021
2. Goldfarb, A. and C. Tucker. 2017. Digital Economics. NBER Working Paper No. 23684 .

	Additional Literature:  
	
1. Niforos et al., 2017. Blockchain: Opportunities for Private Enterprises in Emerging Markets. IMF 
2. Roland Berger Strategy Consultants. 2015. The Digital Transformation of Industry. 
3. Eurostat . Digital economy and society statistics - households and individuals 
4. Kosovo Agency of Statistics,  Survey on the Usage of Information and Communication Technology (ICT)
5. OECD reports on Digital Economy



	Designed teaching plan

	Week
	Title of the Lecture

	Week 1:
	The Digital Economy

	Week 2:
	Information and Communication Technologies

	Week 3:
	Convergence of Technologies and Services

	Week 4:
	Digital Economy Ecosystem

	Week 5:
	Digital Market Evolution

	Week 6:
	Digital Goods and Services – Test 1 

	Week 7:
	Production Models

	Week 8:
	Value Creation Models and Competitive Strategy

	Week 9:
	Network Effects

	Week 10:
	Multisided Platforms – Test 2

	Week 11:
	Path Dependence

	Week 12:  
	Lock-In and Switching Costs

	Week 13:    
	Digital Monopolies and Oligopolies

	Week 14:  
	Big Data Economics

	Week 15:   
	Test 3



	[bookmark: _Hlk505257718]Academic Policies and Code of Conduct

	Cheating on examination; Plagiarism; Misrepresentation or falsification of data of an examination; Unauthorized communication during examinations; Knowingly allowing another student to represent your work as his or her own; Forgery, alteration, or knowing misuse of graded examinations, quizzes, grade lists, or official records of documents; Theft or destruction of examinations or papers; Submitting the same work in more than one course; Altering or destroying another student’s work or records, Attempting improperly to influence the award of any credit, grade, or honor; Violation of the rules governing teamwork; Failure to comply with the sanctions imposed under the authority of this code



Note | If a student has more than 3 missed classes, he/she loses the right on passing the course 
with the tests.


