SYLLABUS-  Basics of Film Production III 
Semester 1: Advanced Producing Strategies
	COURSE DETAILS

	Academic Unit: 
	University of Prishtina, Program of Dramatic Arts  - Profile: Production

	Course Title: 
	Basics of film production

	Level: 
	Bachelor 

	Status object: 
	Mandatory

	Year of study: 
	III, semester I

	Number of hours per week: 
	5 +1

	Value in credits - ECTS: 
	4

	Time / location: 
	Faculty of Arts – Pristina


	The teacher of the course/Professor: 
	Prof.Assistant Luan Kryeziu, (Phd. cand)

	Contact details:
	tel: +383 44 605 350 

mail: luan.kryeziu@uni-pr.edu 


	

	Course Description


	This semester delves into advanced producing strategies, focusing on project management, financing, and the intricacies of distribution in the film industry. 

	Course Objective


	By the end of this semester, students will be able to:

1. Develop comprehensive project proposals and financing strategies.

2. Create detailed production schedules and manage project timelines.

3. Analyze and apply effective marketing and distribution strategies. 

	Learning outcomes


	· Detailed financial analysis of projects.

· Drafting project proposals for applications; 

· Apply advanced film production strategies to projects;

	

	Contribution to student load ( must correspond to student learning outcomes)

	Activity
	Lecture hours 
	A  day / week 
	Total  

	Lectures
	6
	15
	 90

	Theoretical exercises / laboratory
	1
	15
	 15

	Tutorial
	2
	15
	30

	Contacts with teacher / consultations 
	1
	10
	10

	Field exercises 
	
	
	

	Exams, seminars 
	1
	5
	5

	Homework 
	2
	5
	10

	Personal study time (at the library or at home) 
	
	
	

	Preparation for final exam 
	1
	10
	10

	Time spent on assessment (tests, final exam) 
	1
	5
	5

	Projects, presentations, etc. 
	1
	10
	10

	Total
	
	
	185

	

	Teaching methods
	Lectures, exercises, analysis, discussions and projections of scenes, sequences and certain films.


	Evaluation
	· Participation and Attendance: 15%

· Assignments and Workshops: 35%

· Group Project: 30%

· Final Presentation: 20%
                                                                  Total 100%

	Literature

	Basic literature
	· The Complete Manufacturers' Business Handbook" by John J. Lee Jr.

· " Producing and Directing the Short Film and Video" by Peter W. Rea and David A. Irwin

· Selected articles and case studies (provided online) 

	Additional literature
	· "Five C's of Cinematography" by Josef V Mascelli 

· "How to make a short film" by Roberta Marie Munroe;
· Selected articles from media and critics



	            First semester (I)

	                             Week
	Lecture Plan

	Week 1
Overview of Advanced Producing
	· Review of previous semesters

· Introduction to advanced concepts in producing. 

	Week 2
Developing a Project Proposal
	· Components of a successful project proposal

· Workshop: Draft a proposal for a new film project. 

	Week 3
Financing Film Projects
	· Understanding budgets, funding sources, and investor relations
· Guest Speaker: An experienced film financier. 

	Week 4
Advanced Scheduling Techniques
	· Tools and software for scheduling

· Workshop: Create a detailed production schedule. 

	Week 5 
Managing Production Teams
	· Leadership styles and team dynamics

· Strategies for effective communication on set. 

	Week 6
Distribution Strategies
	· Analyzing distribution channels (theatrical, digital, etc.)

· Assignment: Research and present on a distribution case study.

	Week 7
Marketing Your Film
	· Creating a marketing plan for a film

· Workshop: Develop a marketing strategy for your project. 

	Week 8
Legal Aspects of Producing
	· In-depth look at contracts, rights management, and legal obligations

· Case study: Analyze a legal dispute in the industry.

	Week 9
The Role of Festivals
	· Importance of film festivals in distribution and networking

· Assignment: Plan a festival strategy for your project. 

	Week 10
Crisis Management in Production
	· Common challenges and how to overcome them
· Unforeseen problems on the set
· Group discussion: Share experiences and solutions. 

	Week 11
Networking and Building Industry Relationships
	· Marketing of high-budget films
· Importance of networking

· Workshop: Pitch your project to classmates as practice. 

	Week 12
Case Studies
	· Analyzing successful films  

· Discussion: What makes a film successful?

	Week 13 
Group Project Work
	· Group work for advanced projects
· Time dedicated to work on final group projects

· Peer feedback sessions.

	Week 14
Final Presentations
	· Presentation of group projects

· Feedback from peers and instructor. 

	Week 15
Course Reflection
	· Reflect on key learnings and experiences

· Discuss industry trends and future directions

· Feedback from students together with the professor. 


	Attendance

	Class attendance is mandatory.  

More than 3 unexcused absences, it will result in a reduction of one grade from final course evaluation.  More than 5 unexcused absences, it will automatically fail.

(The only way an absence can be excused is with medical documentation.)   

Other responsibilities adhered to conform UP Statute, and academic unit in the Faculty of Arts.



SYLLABUS- Basic of Film Production III 
Semester 2: Industry Engagement and Capstone Project
	COURSE DETAILS

	Academic Unit: 
	University of Prishtina, Program of Dramatic Arts  - Profile: Production

	Course Title: 
	Basic of Film Production 

	Level: 
	Bachelor 

	Status object: 
	Mandatory

	Year of study: 
	III, semester 2

	Number of hours per week: 
	5+1

	Value in credits - ECTS: 
	4

	Time / location: 
	Faculty of Arts – Pristina


	The teacher of the course/Professor: 
	Prof. Assistant Luan Kryeziu (Phd. cand)

	Contact details:
	tel: +383 44 605350 

email: luan.kryeziu@uni-pr.edu  


	

	Course Description


	This semester focuses on practical application through a capstone project, industry engagement, and the exploration of emerging trends in film producing. 

	Course Objective


	By the end of this semester, students will be able to:

1. Complete a capstone film project from conception to presentation.

2. Engage with industry professionals and understand current trends.

3. Evaluate and adapt to the changing landscape of film production. 

	Learning outcomes


	At the end of this semester, students will be able to:

1. Make a film project from start to finish

2. To be ready to open cooperation opportunities with international co-producers. 

3. To know the international market both in production and distribution.

	

	Contribution to student load ( must correspond to student learning outcomes)

	Activity
	Lecture hours 
	A  day / week 
	Total  

	Lectures
	6
	15
	 90

	Theoretical exercises / laboratory
	1
	15
	15

	Tutorial
	2
	15
	30

	Contacts with teacher / consultations 
	1
	10
	10

	Field exercises 
	
	
	

	Exams, seminars 
	1
	5
	5

	Homework 
	2
	5
	10

	Personal study time (at the library or at home) 
	
	
	

	Preparation for final exam 
	1
	10
	10

	Time spent on assessment (tests, final exam) 
	1
	5
	5

	Projects, presentations, etc. 
	1
	10
	10

	Total
	
	
	185

	

	Teaching methods
	Lectures, exercises, analysis, discussions and projections of scenes, sequences and certain films.



	Evaluation
	· Participation and Attendance: 15%

· Assignments and Workshops: 35%

· Group Project: 30%

· Final Presentation: 20%

Total 100%


	
	

	Literature

	Basic literature
	· “The Complete Manufacturers' Business Handbook" by John J. Lee Jr.

· " Producing and Directing the Short Film and Video" by Peter W. Rea and David A. Irwin

· Selected articles and case studies (provided online)

	Additional literature
	·  "Five C's of Cinematography" by Josef V Mascelli 

· "How to make a short film" by Roberta Marie Munroe;
· Selected articles from media and critics




	Second semester (II)

	                             Week
	Lecture Plan

	Week 1
Capstone Project Introduction
	· Review of Semester 1 concepts

· Overview of the capstone project requirements

· Brainstorming session for project ideas. 

	Week 2
Team Dynamics and Roles
	· Assigning roles within the capstone project team

· Strategies for collaboration and conflict resolution. 

	Week 3
Production Planning
	· Detailed planning for the capstone project
· Scenario analysis for production planning
· Create timelines, budgets, and schedules. 

	Week 4
Industry Trends
	· Discuss current trends in film production and distribution

· Guest Speaker: Industry professional shares insights. 

	Week 5
Pitching to Investors
	· Techniques for effectively pitching projects

· Workshop: Practice pitching your capstone project. 

	Week 6
Production Week
	· Begin production on the capstone project

· Focus on managing the set and ensuring smooth operations. 

	Week 7
Post-Production Planning
	· Overview of post-production processes

· Assignments: Roles in post-production and workflow strategies. 

	Week 8
Marketing and Distribution for Your Film
	· Creating a distribution plan specific to the capstone project

· Workshop: Develop marketing materials. 

	Week 9
Screening Preparation
	· Preparing for a public screening of the capstone project

· Discuss logistics and audience engagement strategies. 

	Week 10
Final Edits and Adjustments
	· Time dedicated to finalizing the capstone project

· Peer reviews and constructive feedback.

	Week 11
Capstone Project Screening
	·  Public screening of the capstone projects
· Audience Q&A session. 

	Week 12
Reflection on the Capstone Experience
	· Group discussion on lessons learned and challenges faced

· Individual reflections on personal growth.. 

	Week 13
Preparation for the Labor Market
	· CV building and interview strategies

· Guest Speaker: An HR professional discusses industry expectations. 

	Week 14 
Reflection and Future Trends
	· Discuss trends in film producing and distribution
· Group discussion: The future of the industry. 

	Week 15
Course Wrap-Up
	· Review of key concepts from both semesters
· Discussions about student works
· Discussion on career paths and next steps in film production.
· Final reflections on the learning experience. 


	Attendance

	Class attendance is mandatory.  

More than 3 unexcused absences, it will result in a reduction of one grade from final course evaluation.  More than 5 unexcused absences, it will automatically fail.

(The only way an absence can be excused is with medical documentation.)   

Other responsibilities adhered to conform UP Statute, and academic unit in the Faculty of Arts.
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